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Total Budget: £126.6m
(LTUK: £35.7m)

Regional programmes,

13 Creative or ) Total staff: 75 FT roles
reative programmers

(11 outside London)

Cultural

National programmes
(LTUK)

National Flagships BT Road to 2012

BP Portrait Award

LOCOG team
Discovering Places

Film Nation; Unlimited
Stories of the World
World Shakespeare Fe
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nces, exhibition days, sessions for education etc.

33.6k M | ondon 2012 Festival

¥ Non-Festival

www.iccliverpool.ac.uk
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Total Non-Festival activity
M Total Festival activity
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Performances
B Event / exhibition days
B Sessions for education, training or taking part
Other
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Non-Festival artists
M Festival artists
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* Young people and emerging talent
— 40% of projects targeted children or young people

— 137 projects work with emerging artists,
totalling 6,160 artists

— 61% of project participants are under 18

* Artists with disability

— 64 projects work with Deaf and disabled artists,
totalling 806 artists

— 80% of Unlimited commissions would not have
happened without the Cultural Olympiad;
over half will continue in a similar form; all except two
have secured future partnerships

www.iccliverpool.ac.uk

*
* *
instituteofcultural

Themes capital

» Qutdoors & unusual places

— Programming within iconic outdoor tourist attractions
and first time environments for art interventions

— 77% of such projects would not have happened

« Digital innovation

— 70% of projects used digital innovation in their
promotion as well as to engage audiences

— ‘Pop up’ or ‘surprise’ interventions relied almost
exclusively on audiences following social media

— 40% of projects used digital activity in the creation of
artistic work

www.iccliverpool.ac.uk
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pver the period of the Cultural Olympiad, across audiences,
and volunteers, is estimated at 43.4 million.

Festival Non-Festival

Attendances and visits — paid

Total free public engagement
(attendances and visits - free,
participants and volunteers)

Total attendances and visits

Total public engagement 20.2m 23.2m

broadcast/online views and hits

www.iccliverpool.ac.uk
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| audience benefits and drivers for engagement

- seeing new kinds of events

- coming together as a
community to share
‘once-in-a-lifetime’ experiences

- engaging in new kinds of
activities

- bringing in groups who might
not normally engage

- raising the positive profile of
particular groups within the
population

udience Survey, Nlelsenllfé%ﬁ \é}r}%lgg .)ac.uk
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Source: ICC/DHA Project Survey (base 551 projects)
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dience, motivation by the Games to do
y type of activity

udience Survey, NiglseRcliverpool.ac.uk

09/07/2014

10



09/07/2014

instituteofcultG;l
capital
Emerging legacies
SnEellillegacies institllxteofcultaral
capita

Legacies for the UK

— UK population were motivated to extend their engagement in
culture in the context of the Games

— Those experiencing the Cultural Olympiad indicate a higher
motivation to continue engaging in culture and the arts

— The Cultural Olympiad raised the profile of the UK’s cultural
offer, showed new kinds of work to new types of audience and
helped re-imagine iconic locations across the country

— Over half of projects and new partnerships will continue

Legacies for other major events
— Testing a new framework for nation-wide programming
— Raising the bar for Deaf and disabled artist programming

— Programming & dissemination innovations:
digital technology, use of unusual locations
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